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CNET: Groups push ad-tracking standard

The digital ad tagging system developed by the Association of American Ad 

Agencies (4As) and the Association of National Advertisers (ANA) has been 

received with positive feedback, but very little actual use. The Ad-ID system 

functions as the equivalent of the ancient and expensive Industry Standard 

Coding Identification (ISCI) used for TV ads. The new codes consist of nine 

digits, rather than the ISCI's mere eight digits, but actual advertisers are 

finding that difference a subtle factor in the face of licensing terms that call for 

payments from $25 per use to $10,000 per year for an unlimited license.

In the past, tagging standardization efforts have failed despite being free of 

charge. The earliest known industry-wide effort stemmed from an Anderson & 

Lembke/SF initiative in 1995, which failed because then-popular ad servers 

such as DoubleClick and MatchLogic found that their marketshare could be 

protected via proprietary standards.
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