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Welcome To Our Webinar

Harold Geller Lindsay Garvey
Managing Director Customer Service Representative

The audio portion of this webinar is on:
(616) 883-8055, access code 511-539-907
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What is Ad-I1D?

® The foundation of a digital
workflow

O Developed by ANA/AAAA
B Helps eliminate manual data
entry/reduce human error
B [s a common standard to
Improve overall process

B Provides advertisers more time
for value added activities
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Ad-1D to ISCI Comparison

Ad-ID ISCI
B License 4 alpha prefixes B Licensed 2, 3, or 4 alpha
B 11 or 12-character code prefixes
B Created by Ad-ID system ® 8-character code
B Ad-ID maintains records ™ Created by hand
of prefixes, codes and B |SCI maintained records
related metadata of prefixes only
B Applicable for ads in all B Complete codes were
media maintained by advertiser
or agencies
B Used for television only
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Why Make the Change Now?

® [SCI no longer reflects the needs of the Marketing
communications Industry

O Everyone is being asked to “do more with the same,
or less”

B Simple metadata forms the foundation for digital
workflow

O This industry change is a call to action to look at
overall inefficiency

O Allowing metadata to be re-keyed 5-20 times is
unacceptable

“ISCI was right for its time but it's time has passed
because the world has gone digital.”

AAAN Ad1D A"



Ad-ID Basics

B Web based system VISUAL MEDIA

B Accessible 24/7 ABCD 1234567 H

B |[ssues complete | i ]
unique codes Company Unique High

_ Prefix Code Definition

m Offers flexible number Generated
generating structures

B Stores digital slate NON-VISUAL MEDIA

B Stores other metadata ABCD 12345678

Company Unique
Prefix Code Generated
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Ad-ID Structure Options

4 Digit Sequence

ABCD 0001 000 H
I S R N

Company 4 Digit Overflow High
Prefix Sequence Definition

1 Digit Year + 3 Digit Sequence

ABCD 8 001 000 H
I I

Company Year 3 Digit Overflow High
Prefix Sequence Definition

3 Digit Sequence + 1 Digit Year

ABCD 001 8 000 H
I | T |

Company 3 Digit YearOverflow High
Prefix Sequence Definition

Custom

ABCD 1Y7W 000 H
I

Company  User Overflow High
Prefix Provided Definition
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Ad-1D Slate ...A Starting Point

Prefivc GRTY

Controller: Ad-ID Test Organization

Prefix Title: Bob's Bicycles

Prefix Description:

Ad-ID code format: SS55 (4 digit sequence. Increments by 1 for each new Ad-ID code.)

Fields marked with " are required.

Contract ID: 2952

= Ad-ID code(s): GRTY02900000
SD Format HD Format Select HD Resolution A

HRAEHNDS [CTelevision: ALL [ internet video [ radic: ALL [CNoirect Response
[ Television: Metwork [1n sStore video [radio: Metwark Cpirect mMail
[Orelevision: Metwork Hispanic [ Theaters [ radio: spot HoaH
O Television: Spot [ pigital Cinema Trailer [ radio: Syndication [ collateral
[Orelevision: Spot Hispanic [dovo Trailer [ radio: silboard [in stare
[ Television: Syndication [l internet video On Demand [ radic: Hispanic [Cdrest Spot
[CTelevision: Billboard [CJ1rTv (Intermnet Protocol TV) [ radic: Announcer Copy [ rot For Air
DTE'E\-’ISIOH: On Demand |:| Direct Response; Video |:| Print: Magazine |:| On Air Test
[ cable Tv: ALL ot For air: video Cerint [ off air Test
[] cable Tv: Metwark [JTest Spot: wideo [ Print: Mewspaper [ other (Describe in Motes)
[ cable Tv: Spot O other: video (Describe in MNotes) [ internet [rcbile
[ cable Tv: Hispanic [ Television: Bilboard Copy

= ad Title: [

Job =: |

= Brand: |BDI’J’S Bicycles

= Product: |Dll't Bike |

= Advertiser: |Test |

* Agency § Office Location: | |

Copyright:

|

Campaian: | |
|
|

Start Date: IE {mmddfyyyy only)
End Date: IE v pdd pyvw oniy
ad Status: O active O Inactive

= LengthSize: [ |

URL: [

IsaM: 2 |

Auto-generate multiple Ad-ID codes? 1

To generate multiple Ad-ID Codes based on the original Ad-ID code shown above, enter the total number of Ad-ID code versions you want the system to create.
OR

To gemerats multiple Ad-ID Codes where each code is aligned with & specific item {cities, phone numbers, franchisees, price points, ste.):

= Click the Yes box. (WOTE: This wil ignare e aunber entered i the box abave and use the ist befow instead. )}

& Add comma separated campaign names in the box below.

[ ves, 1 want to generate multiple campaign based codes.

Auto-generate multiple Ad-ID Codes
for comma seperated list?

(MOTE: The items in the list

will appear in the "Campaign” field)

Motes:
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Advanced Metadata

lgarvey@aaaabenefits.com 7

Add S Edit Users Edit Company Information

AD & el

ol v | rvoone | s | oven | oo |

rt

Partnership Options

[ Print. H Export. || << Back to Ad-ID codes |For BDAA

BDAAOD0170000 Metadata Management
summary | Slate | Address Book |

[Advertisement | Advertiser | Agency [5rand and Product JProduction | Media [Traffic §Talent | Legal [Research [Misc. |

Brand and Product
MetaData [edit]

Product: Various Products

Brand: A Mew Brand

Product Description: EBI’EEII'CFEIST Cereal |

Item number 5123‘-1-56 |

upc|0 12345 67891 2 |

Product Link lwww.ad—id.org,faboutus |

Motes

{Product launche= in September 2007.

SAVE

Advertising Digital Identification LLC is a limited liability company of the American Association of Advertising Agencies and the
Association of Mational Advertisers, Copyright € 2002-2002 Ad-ID, LLC,
ADID



Current Process

Ad1D

Agency/Advertiser

Ad-ID Code
Slate Metadata

RE-KEY into internal agency
systems and distributed internally <
via e-mail / hard copy

. Talent Payment forms

7% Broadcast/ Print
Department files

Agency Archives

& Account Management files

Traffic (traffic instructions)

P
.} Digital Asset Mngemnt system

Ad-ID Codes and slate

. A

metadata faxed, e-mailed ' %

i
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S

Faxed. - Edit House
e-mailed

=7 RE-KEY Ad-ID Code into the
! editing software

(% Shipping software

/s
. Ewi/ system

Distribution
Facility QO
Distribution list faxed, -
e-mailed RE-KEY into
-------------------------- > o
M distribution

10

1 -3
£ E
173
| ¥
173
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Broadcaster

RE-KEY into play to air
system

digital asset management
systems

Clearance and Standards
records

Invoicing



Ad-ID Web Services & Roles

wisd

Agency/Advertiser “eb se"i%

KeepingTrac™
i 3 GLODA
Filmcore o o
DGFASTCHANNEL injected file with Ad-ID Code and
sy,‘:c)m- slate can be checked against Ad-ID
5) BEAM.TU e metadata populated in systems via
TICA web services.
@ adstream

Broaqécaster/Publisher

2
g
g
i

, V- A : B o g
s W vcisolutions i'l wicernosoit

oogle

digital slate for use in play
to air system (broadcast)
and digital asset
management systems.

Xms

Adding Intelligence to Media

Metadata
Agency studio/edit house fields auto-

inputs Ad-ID Code populate
based on Ad:|
ID Code and
slate received
from Ad-ID

web services




Discussions Going on Right Now

———

Society of Cable
Telecommunications
e ——

Society of Motion Picture and Television Engineers
Society of Cable telecommunications Engineers
Advanced Media Workflow Association

Association of Independent Commercial Producers
Association of Independent Creative Editors
Cabletelevision Advertising Bureau

National Association of Broadcasters

Television Bureau of Advertising

More cross media support being voiced daily



Some Advertisers Using AdiD ]
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Ad-ID Costs

Code Contracts New Prefix

Number of | Code Prefix Cost

Codes Contract 4 Alpha $1.500

10 $500

50 $2,250 ® Includes 10 code

100 $3.000 contract

300 $7 500 B Only for advertiser
— who does not have a

B Good for one year from through ISCI or Ad-ID

the date of purchase

®m Cover all prefixes for a
given advertiser
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Ad-ID Programs

Limited Prefix Program
Non-Profit Program

Pro Bono Program
Agency Prefix Programs

Small Advertiser Program

O Less than $5 million a year across all media
O 300 code contract at $2,500

Forms for Ad-ID Programs can be found on the Ad-ID website (www.ad-id.org).
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| Now to September 30, 2008

B Advertisers that purchase code
contracts move prefixes to Ad-1D
without activation fees

B Code contract must be purchased by
October 31, 2008

AAAX AchD



| After September 2008 ]

m Advertisers will be subject to the following

activation fees in addition to purchasing
code contracts

O 2A
O 3A
O4A

D
D
D

na:; $2,500
na; $1,000
na: $500

ARANX
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| After October 2008

B |f a code contract is not purchased, the
prefix will be deactivated and
subsequently subject to the prefix
activation fees

ARANX



| After December 2008 ]

B |SCI Prefixes will not be re-licensed

B Prefixes not activated in Ad-I1D will not be
tracked or managed

B Ad-ID cannot authenticate codes not created
iIn Ad-ID system

ARANX
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If you have any questions, please use the question
box on the right menu



Sign Up for E-Media Front

‘:\"’ " Ad vertising
) Prigital
—I Ilh'llrit'il':lliull.
I”— * First Mame:

* Last Mame:
The anly

=G ! -
advertising asset S
coding system * Email:
authornized and Phone:
supported by the

Add -
AAAA and ANA ress

Address Line 2

About Ad-ID Ad-ID Users Getting Started Help News & Updates E-Media Front ik
State:
Zips
Click here
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Questions?

Harold Geller
Managing Director
(212) 850-0795
hgeller@ad-id.org

Lindsay Garvey

Customer Service Representative
(704) 501-4410
lgarvey@ad-id.org
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Thank you for attending. Please be sure to fill in the survey
at the end of this webinar.



