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What is Ad-ID?

The foundation of a  digital 
workflow 

Developed by ANA/AAAA
Helps eliminate manual data
entry/reduce human error
Is a common standard to 
improve overall process
Provides advertisers more time 
for value added activities



Ad-ID to ISCI Comparison

ISCI  
Licensed 2, 3, or 4 alpha 
prefixes
8-character code 
Created by hand
ISCI maintained records 
of prefixes only
Complete codes were 
maintained by advertiser 
or agencies
Used for television only

Ad-ID
License 4 alpha prefixes
11 or 12-character code 
Created by Ad-ID system
Ad-ID maintains records 
of prefixes, codes and 
related metadata
Applicable for ads in all 
media 



Why Make the Change Now?

ISCI no longer reflects the needs of the Marketing 
communications Industry

Everyone is being asked to “do more with the same, 
or less”

Simple metadata forms the foundation for digital 
workflow

This industry change is a call to action to look at 
overall inefficiency
Allowing metadata to be re-keyed 5-20 times is 
unacceptable

“ISCI was right for its time but it's time has passed 
because the world has gone digital.”



Web based system
Accessible 24/7
Issues complete 
unique codes
Offers flexible number 
generating structures
Stores digital slate 
Stores other metadata

Ad-ID Basics

ABCD 12345678

Company
Prefix

Unique 
Code Generated

NON-VISUAL MEDIA

ABCD 1234567 H

Company
Prefix

Unique 
Code 
Generated

High 
Definition

ABCD 1234567 H

Company
Prefix

Unique 
Code 
Generated

High 
Definition

VISUAL MEDIA



Ad-ID Structure Options
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Ad-ID Slate …A Starting Point



Advanced Metadata



Current Process

RE-KEY Ad-ID Code into the 
editing software

Shipping software

Ta
pe
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ile

Faxed,              
e-mailed

Edit House

RE-KEY into 
distribution 
system  

Distribution 
Facility

Broadcaster

RE-KEY into play to air 
system

digital asset management 
systems

Clearance and Standards
records

Invoicing

Agency/Advertiser

Ad-ID Codes and slate 
metadata faxed, e-mailed

Distribution list faxed, 
e-mailed

Ad-ID Code                  
Slate Metadata

RE-KEY into internal agency 
systems and distributed internally 
via e-mail / hard copy

Digital Asset Mngemnt system

Traffic (traffic instructions)

Account Management files

Agency Archives

Broadcast / Print 
Department files

Talent Payment forms



Ad-ID Web Services & Roles

Ad-ID Code                  
Slate Metadata

Agency studio/edit house 
inputs Ad-ID Code

Ad-ID gets 
injected into digital 
file

injected file with Ad-ID Code and 
slate can be checked against Ad-ID 
metadata populated in systems via 
web services. 

Metadata 
fields auto-
populate 
based on Ad-
ID Code and 
slate received 
from Ad-ID 
web services

Agency/Advertiser

digital slate for use in play 
to air system (broadcast) 
and digital asset 
management systems.

Broadcaster/Publisher



Discussions Going on Right Now

Society of Motion Picture and Television Engineers
Society of Cable telecommunications Engineers
Advanced Media Workflow Association
Association of Independent Commercial Producers
Association of Independent Creative Editors
Cabletelevision Advertising Bureau
National Association of Broadcasters
Television Bureau of Advertising
More cross media support being voiced daily



Some Advertisers Using



Code Contracts

$10,000Unlimited
$7,500300
$3,000100
$2,25050
$50010

Code 
Contract

Number of 
Codes

Good for one year from 
the date of purchase
Cover all prefixes for a 
given advertiser

Ad-ID Costs

New Prefix

$1,5004 Alpha

CostPrefix

Includes 10 code 
contract
Only for advertiser 
who does not have a 
licensed prefix 
through ISCI or Ad-ID



Ad-ID Programs

Limited Prefix Program
Non-Profit Program
Pro Bono Program
Agency Prefix Programs
Small Advertiser Program

Less than $5 million a year across all media
300 code contract at $2,500

Recently 

Announced 

Program!

Forms for Ad-ID Programs can be found on the Ad-ID website (www.ad-id.org).



Now to September 30, 2008

Advertisers that purchase code 
contracts move prefixes to Ad-ID 
without activation fees
Code contract must be purchased by 
October 31, 2008
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After September 2008

Advertisers will be subject to the following 
activation fees in addition to purchasing 
code contracts

2 Alpha: $2,500
3 Alpha: $1,000
4 Alpha: $500
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After October 2008

If a code contract is not purchased, the 
prefix will be deactivated and 
subsequently subject to the prefix 
activation fees
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After December 2008

ISCI Prefixes will not be re-licensed
Prefixes not activated in Ad-ID will not be 
tracked or managed
Ad-ID cannot authenticate codes not created 
in Ad-ID system
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If you have any questions, please use the question
box on the right menu



Sign Up for E-Media Front

Click here



Questions?

Harold Geller
Managing Director
(212) 850-0795
hgeller@ad-id.org

Lindsay Garvey
Customer Service Representative
(704) 501-4410
lgarvey@ad-id.org
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Thank you for attending.  Please be sure to fill in the survey
at the end of this webinar.


